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Textile waste, the hidden face of the fashion industry:

« 10 million sunglasses are thrown away every year in Europe and

the US. | | | | | @5 DEFINITION:
. 140S million worth of clothing goes into landfill each year, which

IS the equivalent of 2 trucks per second @ < UPCYLING fashionis to reuse
« The global apparel industry accounts for more COZ emissions Reuse Repalr % existing material and shape

than international flights and maritime shipping combined @ it into new fashion items. |t

_ does not reduce value nor

This project examines three examples of companies that Waste SR B does it reuse virgin materia
successfully propose upcycling products. These three G ike recycling. It increases the
companies are showing that remanufacturing at a semi-large dp T ER value... Hence the name
scale is possible and that the final result is stylish. Virgin materials UPCYCLING.
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tableclothes

he project found that there are opportunities for upcyclers in
Denmark because textile waste collection is very organized and

Sunglassesas  Leather Cool Sneakers! easy to access. Furthermore, networks and consumer awareness
goodasnew!  jacketsand of younger generations is growing. These opportunities would be
accessories! enhanced by the following elements:
Vintage Manage to Therearea
shapes are -emanufacture lot of material External factor of succes
fashionable inlarge available to give
againand the  quantity a second life to.
materials of products that | Managed to
better quality. are unigue create a scala-
ble process.
Sales and Be competitive Find product
storytelling Market Fit

Exploring these three upcycling companies have shown some
common challenges such as the difficulty to find the right
sales channels, reaching a high enough amount of sales to be
competitive on their market and finding appropriate marketing
to unique products.

‘Scaling up fashion upcycling businesses could enable the

transition of the fashion industry towards sustainability” (Sung et
al., 2020)
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